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Motorway safety : _
somekey figures

In France
I Motorwaysare 5 times saferthan anyother roads
I Motorway traffic deathswere halvedovera period of 10years

For thesanef group between2011 and 2013:
I the number of injury accidentdecreasedy 8.2%
I the number of fatal accidentdecreased from 36 t@7
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Roadsafety:. *
work in progress _——

This improvement is thanks to :
A ourinfrastructure quality,

the development of our information
resources

A
A vehicle safety,
A

Improved respecfor the highway code,
seatbeltsafetyfor example

But, there is still workto be done:
A Reduceiskbehaviour
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sanefQsurvey

A sanef group implementedin 2012 its behaviouralsurvey,carried out in
conjunctionwith the CentreR Q S (i tdzRriqilesde f Q; |j dzA (CésteS y
for Technical Researchon Public Works) in central Normandy an
organisationemanatingfrom the Ministry of Transport,with recognised
expertiseon issuegelatedto travel

A The survey aims:
A to gatherdata onhighriskbehaviour
A to assesbehaviourchange from one year tthe next
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A rigorous survey

A For the last 3 years sanef has been working with the CETENormandie
Centreandfollowed the samemethod on the samesectionof A13:

A acompleteg S S pbSsivationin late March
A comparableveatherandtraffic conditions
A a3-lanemotorway, without curves,in the country;

A averageraffic of 23,000 vehiclesper dayin both directions(closeto the
nationalaverage)

A HGMraffic aroundl 2% (nationalaveragel 4%).
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Major observations

A 33%of motoristsusethe middle laneinappropriately
A 25%fail to maintaina safedistancewith the precedingvehicle

A Over 66% fail to usetheir indicator when moving back after
overtaking

A 33%fail to respectspeedlimits
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Goodpresscoverage

Les Observatoires sanef #| 4
2= édition - juillet 2013 ¥ ’
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The right moment t&communicate
(just beforethe summerholiday)

New key figures

Good press coverage

More than 200 articles in 2012
The same in 2013
National TV and radio first in line

y
: SAdNeFgroupe
abertis
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with an interview ofour MQpn NBL®akg 2yHO@KS NG L2 NI
road safetymanager with an interview ofsanef _ su_rvevath an
ChiefOperatingOfficer interview ofour road
safetymanager

l ——
| e Parisien
\_jnter « Becarefulwith risk

. § . oA behaviout »
MQpp NBELBMY 2VY «ANli§l&more effort!»
with 2 interviews okanef

managers
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Thesurveyfirst input *
for the campaigngo come
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A Becauseof theseresults sanefhasfocusedits safety campaignon
riskbehaviour

A In 2012 the first campaignwas dedicatedto distancesbetween

cars

Awarenesscampaigns
presented on a 4x3 grid
displays,on our websites and
tailored onour radio sanef
107.7
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Results after our 2012 Campalg*

| ATHENS 2014

Statistics do not show a significant evolution except for

Nonrespect of safety distances between cars decreased from
30% in 2012 to 18% in 2013

Slowlane 18% 17%
Middle lane 32% 28%

Fastlane 30% 18%



The 2013 campaigns *

IGUE?
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PAUSE

CEST TOUTBETE
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Speciafocus on agentsafety *
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Becausave are still today confronted with 2 accidentsper week
on the french motorways,involvingagents,and 2 fatal accidents
In 2013 we decided to carry out a special survey on the

roadworksareas

Late lane changingand disrespectfor safety distancesof all the
motoristsrepresentareal dangerfor our agents

Twocampaingsvere dedicatedto agentsafetyin 2013



The 2013 campaigns *

DES TRAVAUX?
JE RALENTIS @

C’EST TOUT BETE

Roadwork®

| slow down.
Obvious

A%saneF Bog '
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The newcampaignsn 2014*




