
ǎŀƴŜŦΩǎsurvey on motorway behaviour



Motorway safety : 
somekey figures

· In France

ïMotorwaysare5 timessaferthan anyother roads

ïMotorway traffic deathswerehalvedovera periodof 10years

· For the sanef group, between2011 and 2013:
ï the number of injury accidents decreased by 8.2%
ï the number of fatal accidents decreased from 36 to 27



Road safety:
work in progress

· This improvement is thanks to :

Å our infrastructure quality, 

Å the development of our information 
resources, 

Å vehicle safety,

Å improved respectfor the highway code, 
seatbeltsafetyfor example

· But, there is still workto be done:

Å Reducerisk behaviour



Å sanef group implementedin 2012 its behaviouralsurvey,carried out in
conjunctionwith the CentreŘΩŞǘǳŘŜǎtechniquesdeƭΩ;ǉǳƛǇŜƳŜƴǘ(Centre
for Technical Researchon Public Works) in central Normandy, an
organisationemanatingfrom the Ministry of Transport,with recognised
expertiseon issuesrelatedto travel

Å The survey aims:

Å to gather data on highriskbehaviour

Å to assess behaviourchange from one year to the next

sanefΩǎsurvey



A rigorous survey

Å For the last 3 years, sanef has been working with the CETENormandie
Centreandfollowed the samemethod on the samesectionof A13:

Å a completeǿŜŜƪΩǎobservationin late March;

Å comparableweatherandtraffic conditions;

Å a 3-lanemotorway,without curves,in the country;

Å averagetraffic of 23,000vehiclesper dayin both directions(closeto the
nationalaverage);

Å HGVtraffic around12%(nationalaverage14%).



Major observations

1 driver out of 3 shows risk behaviour

Å33%of motoristsusethe middlelaneinappropriately

Å25%fail to maintaina safedistancewith the precedingvehicle

ÅOver 66% fail to use their indicator when movingbackafter
overtaking

Å33%fail to respectspeedlimits



Good presscoverage

The right moment to communicate

(just beforethe summerholiday)

+ 

New key figures

= Good press coverage

More than 200 articles in 2012
The same in 2013
National TV and radio first in line



Someexamples

нΩлл ǊŜǇƻǊǘ ƻƴ ǘƘŜ survey
with an interview of our

road safetymanager

нΩнл ǊŜǇƻǊǘ ƻƴ ǘƘŜ 
surveywith an 

interview of our road 
safetymanager

мΩрр ǊŜǇƻǊǘ ƻƴ ǘƘŜ survey
with 2 interviews of sanef

managers

мΩрл ǊŜǇƻǊǘ ƻƴ ǘƘŜ survey
with an interview of sanef

ChiefOperating Officer

« Be carefulwith risk
behaviour! »

« A little more effort! »



The survey, first input 
for the campaignsto come

ÅBecauseof theseresults, sanefhasfocusedits safetycampaignson
riskbehaviour.

ÅIn 2012, the first campaignwas dedicated to distancesbetween
cars.

Keep your distance!

Awareness campaigns 
presented on a 4x3 grid 
displays, on our websites and 
tailored on our radio sanef 
107.7





Statistics do not show a significant evolution except for
respectingdistancesbetweencars.
Non-respect of  safety distances between cars decreased from 
30% in 2012 to 18% in 2013 

LPV< 2 seconds 2012 2013

Slow lane 18% 17%

Middle lane 32% 28%

Fastlane 30% 18%

Results after our 2012 campaign



The 2013 campaigns 

Tired? Takea 
break. Obvious.



Specialfocus on agents safety

Becausewe are still todayconfronted with 2 accidentsper week
on the frenchmotorways,involvingagents,and 2 fatal accidents
in 2013, we decided to carry out a special survey on the
roadworksareas.

Late lane changingand disrespectfor safetydistancesof all the
motoristsrepresenta realdangerfor our agents.

Twocampaingswerededicatedto agentsafetyin 2013.



The 2013 campaigns 

Roadworks? 
I slow down. 
Obvious.



The new campaignsin 2014


